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Hang Lung’s shopping malls go social - Leading China’s retail trend

Smart phones have made it possible for people to browse information and socialise anywhere, anytime, and
mobile payments is also introduced and getting more mature. Over the last five years, online shopping has
become the choice of many people and China is now the world's largest online retail market. At the same time,
the competition between physical shops and e-commerce is increasingly fierce. In this case, China’s shopping
mall is changing rapidly to adapt to the new market conditions.

Olympia 66 of Hang Lung Properties was recently opened. As one of Hang Lung’s ten large integrated
commercial projects in China, the 63,400-square-metre project is the largest shopping mall of Dalian. The design
of Qlympia 66 drew inspiration from the twin carp, a symbol of wealth and abundance in Chinese culture, which
are typically used in Chinese New Year paintings and paper-cutting arts. The interplay of two swimming carp
inspired a dynamic form which allows a loop circulation flowing through a continuous chain of retail, atrium and
event spaces to the sky-plaza and central roof garden, creating an exciting and diverse lifestyle experience.
“Future malls will provide more elements other than shops.” said Christine Lam, Global Director of Aedas, one of
world's leading architecture and design practices, when speaking to Modern Weekly. Architects have already
been awaring of this. Taking Clympia 66, designed by Aedas, as example, it has not followed the traditional retail
design but added in more social, culture and entertainment elements that are desired by modern citizens. These
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include cinemas, ice-skating rinks, public spaces for events, art exhibitions and indoor sports, as well as roof
decks overlooking the city.

China’s malls are integrating with new mobile technologies and various social and entertainment activities to
provide a more comprehensive lifestyle experience. Although China’s online market shows signs of saturation,
according to McKinsey, the increasingly mature e-commerce market currently accounting for roughly 13% of the
total retail market still has room to grow.

“A successful shopping mall should move away from the ubiquitous retail environment due to globalisation to
create a unique experience by changing tenancy mix, retail planning, spatial distribution, functional use, social
and cultural response, and combining online to offline consumption pattern,” said Aedas Global Board Director
David Clayton to Modern Weekly. He believe all the above mentioned will attract new shoppers as shopping has
become the key pastime for the affluent. They will not only shop in the mall but also do all sorts of social
activities.

Traditionally malls are predominantly places to shop, followed by dining and entertainment. But due to various
reasons like small homes, hot and cold weather, etc, there is an increasing demand for non-shopping leisure
activities within shopping malls. People go to shopping malls for entertainment, music performance, fashion
shows, food and beverage, movies, ice-skating, bowling, festive events and even arts, educational and cultural
exhibitions. Some high-end shopping malls attract high-end consumers by holding arts exhibitions. More and
more retailers are embracing lifestyle elements like incorporating a coffee shop into the shop or O20 services to
enhance in-store experience.

“In the past visitors to shopping malls tended to shop and dine; nowadays they usually go eat first, then enjoy
some entertainment, and then go shopping. In the future successful malls will also be major social venues at city
hubs,” said Christine Lam. Olympia 66 brings back the life, culture, tradition and social venue of the traditional
market place to the city centre, and people will go to the mall to socialise, dine, be entertained and educated.

It is expected to see that the future malls will have a lot more public and entertainment spaces than now,
reducing the areas for pure retail use. The flexible public spaces will host entertainment, performance, exhibition
and dining programmes. Income gained from short term leasing of the circulation areas will increase.
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